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Iran is a vast country with a great civilization. Although it has hosted various nations, cultures and languages since eons ago, it has played a significant role in sublimating Persian language and script. Most people in Iran, Afghanistan, Tajikistan and Uzbekistan speak Persian; however, there exist different accents. Parts of India and Pakistan also speak special dialects of Persian. 

In ancient Iran, first the cuneiform replaced the pictorial alphabet and after some alterations, Pahlavi script became widely popular during Sassanid dynasty. Upon the invasion of Iran by Arabs, Kufi script replaced the Iranian ones and became the official script. It evolved in form and transformed into Thulth, Naskh, Mohaghagh, Reyhān, Towghi', Regha', Ta'ligh, Nasta'ligh and Shekasteh (Cursive). On the other hand, calligraphy was employed to help write and decorate it. Decorating books by embellishments, especially books of poetry, literary texts, fine pieces of art and parts of official correspondence. This art little by little became particularly important to Muslims. 

In Iran, unlike the West, typography and designing with letters depend on calligraphy; therefore, Iranian designers should have indispensable information about calligraphy in order to create. Lack of appropriate typefaces drives graphic designers toward either using calligraphy and beautiful curves as in Nasta'ligh, Thulth, Bana'i and Kufi which are capable of being turned into a logotype, or creating combinations based on esthetic principles of Persian script. 

The idea behind holding such an exhibition stems from my first meeting with Oleg Semenov, in Kharkov, Ukraine in 2009. He had taken part in the Triennial Exhibition of the 7th International Triennale of Eco Posters and Graphics Art as a guest and I as a juror. He has so far curated several International Biennials of Trademarks and Logotypes in Novosibrisk, Russia, in the north of Mongolia and Kazakhstan, approximately 3300 kilometers away from Tehran. He is the president of the exhibition entitled 100 Iranian Logotypes which demonstrates the works by Iranian graphic designers since 40 years ago besides this year's Biennial. Three designers who represent three different generations of Iranian designers (including me, Ebrahim Haghighi and Aria Kasaei) convened to accumulate and select the works by 52 Iranian designers from three different epochs with a broader view. However, this classification has not been followed precisely in the exhibition proper. 

The first epoch is about more experienced designers' works dating back to pre-revolution period (before 1979). This period includes brilliant works by Morteza Momayez (1936-2005), Mohammad Ehsaei and Farshid Mesghali. These were the ones who representatives of Iran's modern graphic design although they were all graduates of painting from the Faculty of Fine Arts in the University of Tehran. They have produced outstanding works in the fields of poster, magazine and book cover design as well as LP and MC covers and also designing signs and logotypes. The characteristics of logotype designs at the time are: appropriate proportions of letters, modern use of calligraphic capabilities in design and harmony in form and function. The golden age of Iranian graphics is an apt title to lable this epoch with. 

The second epoch is to do with post-revolution and wartime designers who studied and worked after 1979 revolution and during the war between Iran and Iraq. They carried on professional work upon the advent of digital age. In this period, we can observe quite different works by Reza Abedini, Masoud Nejabati, Saed Meshki, Bijan Sayfouri and Mehran Zamani. This generation of designers were most concerned with finding new horizons in design, type and typography. Their work was influenced by their precedents. They also served as a bridge between progenitors and young designers and played the most important role in educating the contemporary generation. Among the characteristics of this generation are: variety of style, distance from painting and inclination toward typography. Today's Iranian graphics has become internationally recognized thanks to these designers' works and their permanent presence in international festivals, biennials and competitions which have won them different awards at world-class level. 

In the third epoch, one can observe logotypes by young contemporary designers which have absorbed the works by the two previous generations, but with a modern and bold view. They envision whatever they desire boldly. Moreover, some of them work in alignment with their own style which is influenced by the two previous groups. Some, taking into account the past heritage, provide us with the latest forms of graphic design while others lead us, by reflecting society's daily images, to a world so beautiful and select that brings about the most unexpected design products. Farhad Fozouni, Iman Raad, Pedram Harby, Mehdi Saeedi, Homa Delvarai and Iman Safaei epitomize this style. 

In Iran, graphic design, as one of the forerunning subjects in visual communication, has been concomitant with political, social, economic and cultural development and it plays a significant role in society's culture and arts. But, it is still too young; it is experiencing and searching; it is producing works of high quality in different fields such as posters, books, sign and logotype designs with a Persian sign and seal. This exhibition projects a small portion of Iranian perspective and focuses on designing cultural-commercial logotypes which are naturally new in the eyes of the audience in Novosibirsk, Russia.
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